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SALES PERFORMANCE OF RETAIL BUSINESS
FOR THE SECOND QUARTER OF FINANCIAL YEAR
ENDING 31 MARCH 2014 AND THE NATIONAL DAY GOLDEN WEEK

Luk Fook Holdings (International) Limited (the “Company”), together with its subsidiaries
(the “Group”), announces the sales performance of retail business of the Group’s
self-operated shops for the second quarter of financial year ending 31 March 2014 (“FY2014”)
covering the period from July 2013 to September 2013 and the National Day Golden Week
from 1 October 2013 to 7 October 2013.

1. Second Quarter of FY2014

After the outstanding sales growth of the first quarter of FY2014, the sales momentum
remained good during the second quarter due to the low base effect and the relatively low
international gold price as compared to the price in past few years. The same store sales
growth (“SSSG*”) of the Group’s retail business for the second quarter of FY2014 was
30% for Hong Kong & Macau market and 70% for Mainland China (“Mainland”) market.
SSSG* for gold products and gem-set jewellery were 56% and 10%, respectively, for the

same quarter.

Remarks:

SSSG* Same store sales growth represents a comparison of sales of the same self-operated shop having
Sfull month operations in the comparable periods and such data does not include sales of licensed
shops.



2. National Day Golden Week

The same store sales growth” of the Group’s retail business for the National Day Golden
Week in 2013 as compared to the National Day Golden Week from 1 October 2012 to 7
October 2012 was 17% for Hong Kong & Macau market and 67% for Mainland market.

As at 30 September 2013, the Group had a total of 135 self-operated shops which included 42
shops in Hong Kong, 10 shops in Macau, 79 shops on the Mainland and 4 shops overseas.
Together with 1,053 licensed shops on the Mainland, there were altogether 1,188 shops

worldwide as at the same date.

CAUTION STATEMENT

The board of directors of the Company wishes to remind investors that the above operational
data is based on the Company’s internal records which have not been audited by auditors.
Shareholders and potential investors are advised to exercise caution when dealing in the

shares of the Company.
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Remarks:

Same store sales growth * Same store sales growth of National Day Golden Week in 2013 represents a
comparison of sales of the same self-operated shop having full day operations
in the comparable periods and such data does not include sales of licensed
shops.





